
ICMAI Social Auditors Organisation
(A Section 8 Company promoted by The Institute of Cost Accountants of India)

IMPACT ASSESSOR
THE SOCIAL

Y
O

U
R

 IN
SI

G
H

T 
JO

U
R

N
A

L

March 2025



Social Stock Exchange

SEBI vide its notification dated 25th July, 2022 has made amendments in the SEBI (ICDR)
Regulations, 2018, and SEBI (LODR) Regulations, 2015. Copies of these amendments are being
circulated with this communique. These amendments have been made to provide Social
Enterprises with additional avenues to raise funds through the Social Stock Exchange (SSE),
which is a novel concept in India. It provides eligibility of organizations to raise funds through
Social Stock Exchange, eligibility of entities to be classified as “Not for Profit Organization”,
eligibility of entities to be classified as “For Profit” Social Enterprises, means through which
Social Enterprises can raise funds, and obligations of Social Enterprises.

Furthermore, to strengthen the governance framework in these entities, & provide better
confidence to such investors, SEBI has introduced the concept of Annual Impact Report by a
Social Auditor. The purpose of this Social Audit is to ascertain the impact made by the Social
Enterprise through its activities, intervention, programs or projects implemented during the
reporting period. The annual impact report shall be audited by a Social Auditor.

ICMAI Social Auditors Organisation (ICMAI SAO)

To enroll & regulate the Social Auditors and also to prescribe the Social Audit Standards, the
Institute of Cost Accountants of India, in compliance with SEBI Regulations, has incorporated a
section 8 company titled ICMAI Social Auditors Organization. The ICMAI SAO will enroll
eligible CMAs & others as Social Auditors and focus on their capacity building through
continuous professional advancement with emphasis on adherence to the highest ethical
standards and compliance with the Social Stock Exchange requirements.

ICMAI Social Auditors Organisation
(A Section 8 Company promoted by The Institute of Cost Accountants of India)
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he Social Stock Exchange has the potential to
democratize giving. To attract donors to the
Social Stock Exchange (SSE), we need to focus T

FROM THE CEO's OF DESK, ICMAI SAO

CMA (Dr.) S K Gupta 

on highlighting the transparency, accountability, and
measurable social impact that the platform provides,
actively reach out to potential investors with a strong
focus on their values, showcase successful social
enterprises already listed, and utilize targeted
marketing strategies to reach the right audience,
including high-net-worth individuals and impact
investors seeking to align their investments with their
social goals; additionally, ensure listed organizations
provide detailed information about their social impact
metrics and clearly articulate their mission and
impact goals. 

Identify and actively engage with potential investors
who prioritize social impact, including philanthropic
foundations, impact investment funds, and high-net-
worth individuals with a strong social conscience and 

partner with NGOs, social impact organizations, and
industry associations to reach a wider network of
potential donors. 

It is also required to be ensured that all listed
organizations clearly articulate their mission, social
impact goals, and how their activities create positive
change in society. Encourage listed organizations to
regularly update investors on their social impact
progress through transparent reporting mechanisms. 
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Impact Investing : Making a Difference and a Profit 

CMA (Dr.) S K Gupta
Chief Executive Officer - ICMAI Social Auditors Organisation

he world continues to be plagued by poverty,
inequality and the loss of biodiversity. These
issues are exacerbated by natural and  manmade T

disasters like tsunamis, droughts, war and climate
change. Aside from government intervention, solutions to
these social and environmental problems have
traditionally been funded by philanthropy and
development aid. Typically, philanthropy has been
limited to foundations and high net worth individuals
that have accumulated enough wealth to then redistribute
it through grants to projects that have humanitarian
aims. Philanthropy is voluntary and often an unreliable
source of consistent funding. Typically, it has relied on
the generosity and personal interest on behalf of the
giver, rather than a reciprocal relationship between
grantor and grantee. The impact investment market
provides capital to address the world’s most pressing
challenges in sectors including energy, microfinance,
healthcare, sustainable agriculture, infrastructure and
housing. This strategy is based on the idea that you can
align your investments with your personal and
philanthropic values while realizing financial returns. 

The Perspective

Understanding Impact Investing

The term impact investing was first coined in 2007 by the
Rockefeller Foundation. A basic goal of impact investing
is to help reduce the negative effects of business activity
on the social or physical environment. It may sometimes
be considered an extension of philanthropy.Impact
investing is an investment strategy that seeks to generate
financial returns while creating a positive social or
environmental impact. Investors who follow impact
investing consider a company's commitment to corporate
social responsibility or the duty to positively serve society
as a whole. 

Impact investing is an approach  that  aims  to  contribute

to the achievement of measured positive social and
environmental impacts. It has emerged as a significant
opportunity to mobilize capital into investments that
target measurable positive social, economic, or
environmental impact alongside financial returns. A
growing number of investors are incorporating impact
investments into their portfolios. Many are adopting the
SDGs and other goals as a reference point to illustrate the
relationship between their investments and impact.

Impact investing is the act of purposefully making
investments that help achieve certain social and
environmental benefits while generating financial
returns. It’s a broad term that refers to everything from
investing in companies with an explicit mission aligned
with your values to avoiding investing in companies that
do not meet those criteria. It can also be defined more
expansively to include donating to non-profits and
projects that blend these charitable funds with
investment capital to support larger or higher-risk
projects that may not otherwise be financially viable.

ICMAI Social Auditors Organisation www.saoicmai.in3

The impact investing market is relatively new but is
growing rapidly, and is making progress in converging
towards common frameworks for managing investments
for impact. Some $2.3 trillion of assets have an intent for
impact, of which $636 billion of these assets clearly have
impact management and measurement processes in place.
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Why impact investing? 

Avoid investing in companies whose practices you
disagree with. Some investors, for example, avoid
“sin” stocks, like producers of alcohol, tobacco or
weapons.
Make a charitable donation or a charitable grant to
organizations or projects that blend charitable
support with investment capital to support higher-
risk projects that may not otherwise be financially
viable. New initiatives to address a societal need may
not be financially feasible or profitable until they can
cross a threshold that lets them compete in the
marketplace—and may even be nurtured in the non-
profit space first. There are several Non-profit
organizations that specialize in making impact
investments. The profits generated from their
investments, if any, are then reinvested into new
projects.
Invest directly in private companies or funds with an
explicit social mission. This may be through venture
capital investment or share purchases. For example,
you could invest in companies that focus on solar
power, carbon sequestration or alternative fuels.
Lend to a non-profit, whose mission you want to
support. One way to accomplish this is through a
non-profit loan fund. Loan funds allow lenders to
pool their capital and spread their risk in a
diversified portfolio.

More than $400 billion is managed in accordance with
the Impact Principles, the market standard for how to
manage an investment portfolio for impact. Many of
these investors use the Joint Impact Indicators to
measure and report on progress.

“The defining challenge of the 21st century will be to
transform the system governing markets so that they
work for, rather than against, sustainability” – One
Planet Business: Creating Value Within Planetary Limits
.Impact investing challenges the long-held views that
social and environmental issues should only be addressed
by governments and philanthropists, and that market
investors should focus exclusively on achieving financial
returns. The impact investing market offers diverse
opportunities for investors to advance social and
environmental solutions through investments that
produce both financial and impact returns. The adoption
of the SDGs and the launch of the Financing for
Development agenda in 2015 has given a strong boost to
impact investing. The need to achieve SDGs- which will
require $5-7 trillion/year of financing - has changed the
conversation around impact from project level impacts,
often in small social enterprises, to how to achieve impact
at scale.
 

Specifically, the focus on the SDGs has raised the sights
of impact investors beyond project-level impacts towards
systemic impacts which can move the needle on the SDGs.
At the same time, the Financing for Development Agenda
for the SDGs has brought a wider range of fund
managers and investors to the table, wanting to ensure
that their investments are aligned with the SDGs. 
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What are the types of impact investing?

There are many different ways to invest for social or
environmental impact or both. Here are a few common
ones:

Invest in mutual funds, exchange-traded funds
(ETFs) or bonds that choose companies that align
with values that matter to you. Many of these funds
select companies according to faith-based criteria,
environmental practices or human rights. (See “What
is socially responsible investing?” below.

Approaches to Impact investing

Impact investment is an umbrella category of investment
strategies designed for dual return—both financial and
social/environmental—but there are many ways to
approach this strategy.

Negative Screening - The simplest form of impact
investing is to opt out of investing in companies that
work against the investor’s social or environmental
goals. For instance, an investor may choose not to
invest in “vice” companies (e.g. tobacco or firearms
manufacturers), or may choose not to invest in
companies with poor environmental track records.
Positive Screening - By contrast to negative
screening, an investor may proactively elect to invest
in companies that align with their values: for
instance, companies working to advance renewable
energy.

https://www.fidelitycharitable.org/content/dam/fc-public/docs/insights/impact-investing-nonprofits.pdf
https://www.fidelitycharitable.org/content/dam/fc-public/docs/insights/impact-investing-nonprofits.pdf
https://www.fidelitycharitable.org/content/dam/fc-public/docs/insights/impact-investing-nonprofits.pdf
http://www.saoicmai.in/


Investing in Values-Aligned Capital Funds - Rather
than choose investments company by company, the
investor may choose to invest in mutual funds,
exchange-traded funds or bonds designed to work
with companies that align with a specific social or
environmental value set.
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across the United States, supporting a wide variety of
development and revitalization projects such as
investments in affordable housing construction, job
creation, quality education, healthcare facilities, small
businesses, and more.

The Rockefeller Foundation was one of the first
foundations to experiment with social impact bonds in
conjunction with the Global Impact Investing Network
(GIIN), a non -profit organization dedicated to increasing
the effectiveness of impact investing. The foundation also
funded the development of metrics to measure the
performance of these social enterprises and impact
investing funds.

With the guidance of the Rockefeller Foundation, some of
the biggest U.S. investment banks, including Goldman
Sachs Group, Inc.JPMorgan Chase & Co, and Bank of
America Corp, have created social impact bonds that
have been applied to issues such as early childhood
education, affordable housing, and prison rehabilitation
programs.

With investor demand for impact investing products
continuing to rise as the idea becomes more mainstream,
several financial institutions, such as Morgan Stanley ,
Merrill, and UBS Group, have also been developing
impact-investing platforms that their wealth advisors can
tap when clients request impact investment funds geared
toward a certain cause

More and more opportunities will continue to open up for
investors seeking to align their own financial futures with
their desire to make a difference in the world. For now,
though, most scalable impact investing options are still
geared to wealthier investors. 

THE SOCIAL IMPACT ASSESSOR

What are the benefits of impact investing? 

Impact investing offers a variety of benefits—some
quantifiable and tangible, others less so but still
important. Here’s a sample of the benefits of impact
investing:

Promote and encourage corporate practices that are
important to you, such as fair labour practices or
environmental stewardship.
Use more of your resources—beyond what you
donate to charity—to support issues that matter to
you.
Support approaches to addressing societal issues that
are sustainable and not fully reliant on philanthropic
funds.
Make your money go further. You can recycle
returns on impact investments for further social
impact.

It’s also important to note that investing for impact
doesn’t necessarily mean you have to compromise
financial returns. Numerous studies have looked at the
performance of impact investments and found that
investing in sustainability has usually met, and sometimes
exceeded, the performance of traditional investments.

Growing Interest and Variety

Big investment banks are also taking note. Goldman
Sachs, for example, has jumped on the impact investing
bandwagon. In 2014 it rolled out its GS Social Impact
Fund, which deploys capital toward the physical, social,
and economic revitalization of disadvantaged
communities across the U.S. The fund’s investment
strategy is to addresses social challenges and to mobilize
new sources of private capital into the social impact arena
while also providing its investors with a financial gain.

In addition, Goldman Sachs has invested  in  communities 

Conclusion

Impact investing is a strategy by which capital is
leveraged in ways that are designed to achieve positive
social or environmental change while also generating a
financial return for the investor. The availability of
impact investing has challenged the traditional view that
social and environmental issues should only be addressed
by  philanthropic  donations , while   market  investments 

http://www.saoicmai.in/


should exclusively focus on generating financial returns.
By providing capital to address the world’s pressing
challenges, impact investments can achieve both
charitable and financial goals.

As concerns about scarcity and inequality become
increasingly urgent, many investors are eager to generate
both business and social returns—to “do well by doing
good.” One avenue is impact investing: directing capital
to ventures that are expected to yield social and
environmental benefits as well as profits. But there’s a
problem: Although the business world has several
universally accepted tools, such as the internal rate of
return, for estimating a potential investment’s financial
yields, no analogue exists for evaluating hoped-for social
and environmental rewards in dollar terms. Forecasting
gains is too often a matter of guesswork.

The desire to meld investments and social responsibility is
growing at a fast pace among the rich and not-so-rich.
And the groundwork has been laid for the creation of
numerous products to meet the demand of a new
generation of socially conscious investors. As long as such
investments produce competitive returns—both financial
and social—their popularity will only grow. 
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This article examines the rising concern of greenwashing within the context of Environmental, Social, and Governance
(ESG) reporting in India. As corporate accountability towards sustainability becomes increasingly vital, greenwashing-
where companies misrepresent their environmental initiatives-poses a significant threat to stakeholder trust and the
integrity of genuine sustainability efforts. The paper identifies three primary mechanisms to combat greenwashing: the
Business Responsibility and Sustainability Reporting (BRSR) framework, strengthening corporate governance, and the
role of independent third-party audits.

The BRSR framework, introduced by the Securities and Exchange Board of India (SEBI), mandates listed companies to
disclose their ESG performance. While this initiative aims to enhance corporate accountability, its effectiveness hinges on
rigorous enforcement and oversight to deter misleading claims. Practical examples from companies like Tata Steel and
Mahindra & Mahindra illustrate how adherence to BRSR can foster transparency and stakeholder trust.

Strengthening corporate governance is crucial in preventing greenwashing. Companies such as Infosys and Wipro
demonstrate effective governance structures that prioritize transparency, with dedicated sustainability officers overseeing
ESG initiatives. These practices ensure clear accountability and commitment to genuine sustainability, reducing the
likelihood of misleading disclosures.

The article further emphasizes the importance of independent third-party audits in verifying ESG claims. Companies like
Hindustan Unilever Limited (HUL) and Tata Power showcase how engaging external auditors can enhance the reliability
of sustainability reports and reinforce stakeholder confidence.

In conclusion, the paper stresses the need for a multi-faceted approach involving regulatory frameworks, robust
governance, and independent verification to effectively combat greenwashing in India. By fostering a culture of
transparency and accountability, companies can build trust with stakeholders and contribute positively to sustainable
development, ensuring that their ESG reporting reflects genuine commitments rather than superficial compliance.
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Fostering Integrity : 

Satya Kishan
Associate Professor, MATS School of Business Studies. MATS University, Raipur, Chhattisgarh

Combating Greenwashing in ESG Reporting in India

Executive Summary

THE SOCIAL IMPACT ASSESSOR

Environmental, Social, and Governance (ESG) reporting has gained significant momentum in India, driven by regulatory
mandates and growing stakeholder awareness. However, greenwashing-where companies misrepresent their
sustainability efforts-threatens the credibility of ESG practices. This paper examines greenwashing within Indian
corporate ESG reporting, its impact on stakeholders, and discusses regulatory frameworks, governance mechanisms, and
third-party audits as solutions. Through recent case studies, regulatory developments, and a conceptual framework, the
study emphasizes fostering integrity and accountability to promote genuine sustainability in India.

Keywords : Greenwashing , ESG Reporting , Sustainability
JEL Code : M14 , G34 , Q56 , K22 , L21
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Research Objectives

1.This paper seeks to explore the rise of greenwashing
in India’s ESG reporting landscape, its impact on
stakeholders, and the mechanisms that can be
employed to combat this practice.

2.It examines the evolving regulatory framework,
governance structures, and the role of third-party
audits as tools to ensure the integrity of ESG
disclosures.

3.This research emphasizes the importance of fostering
transparency, accountability, and ethical corporate
behaviour to promote genuine sustainability in India.

THE SOCIAL IMPACT ASSESSOR

he rise of Environmental, Social & Governance
(ESG) reporting reflects a paradigm shift in how
corporations operate ,  prioritizing  sustainabilityT

Introduction

and ethical practices. In India, this trend has gained
significant momentum, driven by heightened awareness
among investors, consumers, and regulators regarding
corporate responsibility and sustainable development.
However, alongside this positive movement lies the dark
shadow of greenwashing-the practice of companies
misleading stakeholders about their environmental
initiatives, often exaggerating their sustainability efforts
to enhance their reputation or attract investment.

Greenwashing not only undermines the credibility of
genuine sustainability initiatives but also poses significant
risks to various stakeholders. Investors may make
decisions based on inflated claims, consumers may feel
deceived by misleading product information, and
communities may face adverse environmental impacts
due to corporate negligence disguised as sustainable
practices. This paper aims to explore the rise of
greenwashing within India's ESG reporting landscape,
examine its impact on stakeholders, and discuss the
mechanisms available to combat this practice.

The increasing adoption of ESG reporting by Indian
companies raises critical questions about the integrity of
these reports. Are corporations genuinely committed to
sustainability, or are they merely engaging in
greenwashing? As the regulatory framework evolves and
stakeholders demand greater transparency, it becomes
imperative to address these concerns and foster a
corporate culture that prioritizes genuine sustainability
over superficial compliance.

Literature Review

Greenwashing is defined as the act of misleading
consumers regarding the environmental practices of a
company or the environmental benefits of a product or
service (Delmas & Burbano, 2011). It is often
characterized by marketing efforts that exaggerate the
sustainability of products while failing to substantiate
such claims with verifiable evidence. This practice has
gained notoriety in recent years, particularly as
consumers become more conscious of environmental
issues and demand greater corporate responsibility.

In the Indian context, greenwashing has emerged as a
significant concern amidst the growing trend of ESG
reporting. As companies scramble to align with global
sustainability standards, some have resorted to
greenwashing to present a favorable image without
making substantial changes to their operations (Lyon &
Montgomery, 2015). The consequences of such practices
are profound, leading to erosion of trust among
consumers and investors, which can ultimately affect a
company's financial performance and long-term
sustainability.

The Concept of Greenwashing

India has witnessed a surge in ESG reporting, driven by
regulatory initiatives and market pressures. The
Securities and Exchange Board of India (SEBI) has
introduced the Business Responsibility and Sustainability
Reporting (BRSR) framework , mandating listed
companies  to   disclose   their   ESG   performance .  This 

The Rise of ESG Reporting in India
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3.  Wipro Limited
Wipro, a major player in the IT sector, has actively
promoted its sustainability initiatives. The company
achieved 100% carbon neutrality across its global
operations and regularly audits its sustainability reports
through third parties. Wipro’s genuine commitment to
sustainability has earned it recognition in various
sustainability rankings, highlighting the importance of
transparency and independent verification in enhancing
corporate credibility (Wipro Sustainability Report, 2023).
This example underscores that genuine sustainability
efforts can lead to positive outcomes for companies,
fostering trust among stakeholders.

4.  Infosys
Infosys has set ambitious goals for carbon reduction and
practices transparency in its sustainability reporting. The
company is committed to using renewable energy sources
and has implemented extensive energy-efficient practices
across its campuses. Infosys's dedication to sustainability
has earned it a place in the Dow Jones Sustainability
Index, reflecting its alignment with global best practices.
The company’s transparent approach demonstrates that
authentic ESG initiatives can enhance reputation and
stakeholder trust.

5.  Hindustan Unilever Limited (HUL)
HUL, one of India’s largest consumer goods companies,
has made significant strides in promoting sustainability.
However, it has faced scrutiny over its marketing
practices, with allegations of exaggerating the
environmental benefits of its products. Critics argue that
some claims do not align with independent assessments of
their lifecycle impacts (Gupta, 2023). In response to this
scrutiny, HUL has been actively working to improve its
sustainability metrics and engage with stakeholders to
ensure the integrity of its claims. This case highlights the
importance of addressing greenwashing concerns even
among established leaders in sustainability.

regulation aims to enhance transparency and
accountability in corporate practices and address the
growing demand for responsible business conduct.

While the introduction of BRSR represents a significant
step toward promoting sustainability, the challenge lies in
ensuring that companies adhere to the spirit of these
regulations. Many firms may engage in superficial
compliance, highlighting positive aspects while
downplaying or omitting negative practices. This gap
creates an environment conducive to greenwashing,
where companies misrepresent their ESG performance to
attract investment and enhance their reputations (García-
de-Frutos et al., 2022).

ICMAI Social Auditors Organisation  ICMAI Social Auditors Organisation www.saoicmai.in 9

Findings and Discussion (Case Studies)

1.  Tata Power
Tata Power is one of India's largest integrated power
companies, focusing on renewable energy sources. Despite
its commitment to sustainability, the company faced
criticism in 2022 for overstating its renewable energy
capacity in its reports. An independent audit revealed
discrepancies between the actual operational capacity and
the figures reported. This incident highlighted the
potential for greenwashing even within companies with a
long-standing reputation for sustainability (Mukherjee,
2022). Following this criticism, Tata Power committed to
enhancing its transparency and accountability in ESG
reporting, reflecting the need for continuous
improvement in corporate practices.

2.  Adani Green Energy Limited (AGEL)
AGEL, a leading player in renewable energy, has made
substantial investments in solar and wind energy.
However, the company faced scrutiny in early 2023 when
a report from a U.S.-based short-seller raised questions
about the authenticity of its ESG disclosures. Allegations
of greenwashing surfaced regarding the sustainability of
its supply chain and land acquisition practices. The report
suggested that AGEL’s claims did not align with
independent assessments, leading to a decline in investor
confidence (Singh, 2023). In response to these allegations,
AGEL announced plans to undergo third-party audits to
validate its ESG claims, demonstrating a willingness to
address transparency concerns.

THE SOCIAL IMPACT ASSESSOR

Impact of Greenwashing on Stakeholders

Greenwashing has far-reaching implications for various
stakeholder groups, including investors, consumers,
communities, and regulators.
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1.Impact on Investors : Investors rely on accurate and
transparent ESG disclosures to make informed
decisions. Greenwashing can lead to misallocation of
xcapital, where funds are directed toward companies
that do not genuinely prioritize sustainability. As
highlighted in the cases of AGEL and Tata Power,
misleading claims can erode investor confidence and
negatively impact stock performance.

2.Impact on Consumers : Consumers increasingly
prefer products and services from companies that
demonstrate genuine commitment to sustainability.
Greenwashing can lead to consumer distrust, as
individuals feel deceived by exaggerated marketing
claims. The backlash against companies engaging in
greenwashing can result in reputational damage and
loss of market share.

3.Impact on Communities : Greenwashing can have
detrimental effects on communities, particularly in
cases where companies fail to mitigate environmental
impacts. Misleading claims can lead to inadequate
responses to community concerns, exacerbating
issues related to pollution, resource depletion, and
social equity.

4.Impact on Regulators : Regulators face challenges in
enforcing compliance with ESG reporting standards.
Greenwashing undermines the effectiveness of
regulations, as companies may evade scrutiny
through misleading disclosures. Strengthening
regulatory frameworks and enhancing monitoring
mechanisms are essential to combat greenwashing
effectively.
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ness of this framework depends on rigorous enforcement
and oversight. Companies must be held accountable for
their claims, with penalties for misleading disclosures
acting as deterrents against greenwashing.
2. Strengthening Corporate Governance : Effective
corporate governance is crucial in combating
greenwashing. Companies must establish robust
governance structures that prioritize transparency and
accountability. This includes appointing independent
sustainability officers and ensuring clear lines of
responsibility for ESG reporting. As observed in the cases
of Wipro and Infosys, strong governance frameworks
enhance corporate commitment to genuine sustainability.
3. The Role of Third-Party Audits : Independent third-
party audits play a critical role in verifying the accuracy
of ESG disclosures. By making such audits mandatory
for significant players, the corporate sector can
demonstrate its commitment to transparency and
integrity. This approach not only enhances the reliability
of ESG reports but also provides stakeholders with the
confidence needed to make informed decisions.

Regulatory and Governance Framework

Government of India Initiatives to Combat
Greenwashing and Enhance ESG Reporting

The Government of India has recognized the importance
of sustainability and corporate responsibility in the
context of global climate change and environmental
degradation. To this end, several initiatives have been
launched to promote transparency in Environmental,
Social, and Governance (ESG) reporting, enhance
corporate accountability, and combat the rising trend of
greenwashing. These initiatives reflect a commitment to
fostering a sustainable business environment that aligns
with national and global sustainability goals.The regulatory framework governing ESG reporting in

India has evolved significantly in recent years, with
initiatives like the BRSR aimed at promoting
transparency and accountability. However, the challenge
remains in ensuring that companies adhere to the spirit of
these regulations rather than engaging in superficial
compliance.
1.  Business Responsibility and Sustainability Reporting
(BRSR) : The BRSR framework,introduced by SEBI,
mandates listed companies to disclose their ESG
performance. While this represents a positive step
towards enhancing corporate accountability, the effective
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1. Business Responsibility and Sustainability Reporting
(BRSR)

The Business Responsibility and Sustainability Reporting
(BRSR) framework, introduced by the Securities and
Exchange Board of India (SEBI) in 2021, marks a
significant step towards mandating transparency in
corporate sustainability disclosures. This framework
requires listed companies to provide detailed reports on
their ESG performance, covering aspects such as
environmental impact, social responsibility, and
governance practices.
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Objective : The primary aim of the BRSR is to
enhance corporate accountability by ensuring that
companies disclose relevant information regarding
their sustainability initiatives. By doing so, the
framework seeks to empower stakeholders, including
investors and consumers, to make informed decisions
based on credible data.
Impact : Early reports indicate that approximately
85% of listed companies have complied with the
BRSR requirements, signaling a positive shift
towards greater transparency in ESG reporting.
However, the depth of disclosure remains varied,
highlighting the need for continued vigilance and
enforcement to mitigate instances of greenwashing
(SEBI, 2022).

ICMAI Social Auditors Organisation  ICMAI Social Auditors Organisation www.saoicmai.in 11

Impact on Greenwashing : By requiring companies to
engage in meaningful CSR activities, the legislation
aims to reduce the tendency for superficial
sustainability claims, thereby addressing the risks
associated with greenwashing.

3. Corporate Social Responsibility (CSR) Legislation

The Companies Act, 2013 mandates that companies
meeting specific criteria allocate at least 2% of their
average net profits towards Corporate Social
Responsibility (CSR) activities.

Focus Areas : The CSR activities can encompass a
wide range of initiatives, including environmental
conservation, education, health, and community
development. This legislative framework encourages
companies to invest in sustainable practices and
contribute positively to societal well-being.
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2. National Action Plan on Climate Change (NAPCC)

Launched in 2008, the National Action Plan on Climate
Change (NAPCC) outlines India's strategy to address
climate change through a series of eight national
missions. These missions focus on various sectors,
including renewable energy, sustainable agriculture, and
water conservation, with an overarching goal of
promoting sustainable development.

Missions Overview : Each mission under the NAPCC,
such as the National Solar Mission and the National
Mission on Sustainable Agriculture, aims to create
frameworks that encourage corporate participation
in sustainability efforts.
Significance : By aligning corporate practices with
national climate goals, the NAPCC fosters a culture
of sustainability that can help combat greenwashing
by promoting genuine environmental stewardship
among companies.

4. Perform, Achieve and Trade (PAT) Scheme

The Perform, Achieve and Trade (PAT) scheme is a
market-based mechanism aimed at enhancing energy
efficiency in industries. Launched under the National
Mission on Enhanced Energy Efficiency, the PAT scheme
incentivizes industries to achieve specific energy
efficiency targets.

Mechanism : Industries that exceed their energy
efficiency targets can trade their excess savings as
tradable certificates. This approach not only
promotes energy conservation but also encourages
companies to adopt sustainable practices.
Impact : The PAT scheme serves as a financial
incentive for companies to genuinely invest in energy
efficiency measures, thus reducing the likelihood of
greenwashing through credible energy performance
disclosures.

5. Green Rating System

The government promotes a Green Rating System to
assess and encourage the environmental performance of
companies.

Objective : The rating system aims to provide
consumers with reliable information regarding a
company’s environmental practices, enabling them to
make informed purchasing decisions.
Benefits : Companies with higher green ratings are
incentivized to maintain and improve their
environmental standards, reducing the risk of
misleading sustainability claims and fostering a
culture of accountability.

5. Green Rating System

The government promotes a Green Rating System to
assess and encourage the environmental performance of
companies.

Objective : The rating system aims to provide
consumers with reliable information regarding a
company’s environmental practices, enabling them to
make informed purchasing decisions.
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Benefits : Companies with higher green ratings are
incentivized to maintain and improve their
environmental standards, reducing the risk of
misleading sustainability claims and fostering a culture
of accountability.
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6. National Clean Energy Fund (NCEF)

Established to support research and innovation in clean
energy technologies, the National Clean Energy Fund
(NCEF) provides financial assistance for projects focused
on renewable energy.

Purpose : The NCEF aims to promote corporate
investments in clean energy, facilitating a shift
towards sustainable energy solutions and reducing
dependency on fossil fuels.
Impact on Corporate Behavior : By supporting
innovative projects, the NCEF encourages companies
to adopt genuine sustainability measures, thus
addressing the prevalence of greenwashing in the
energy sector.

7. Awareness and Capacity Building  Programs

The Government of India, along with various
organizations, conducts workshops and training programs
aimed at enhancing corporate understanding of
sustainability practices and compliance with ESG
reporting standards.

Objective : These programs focus on building capacity
among corporate leaders and employees, promoting
awareness of the importance of credible ESG
reporting and genuine sustainability efforts.
Long-term Benefits : By educating businesses on the
implications of greenwashing, these initiatives seek to
foster a culture of integrity and accountability in
corporate sustainability practices.

Conclusion

The prevalence of greenwashing in India’s ESG reporting
landscape underscores the urgent need for robust
mechanisms to foster integrity and transparency. The
practical examples of companies like Tata Power, AGEL,
Wipro, Infosys, and HUL illustrate the challenges and
opportunities in promoting genuine sustainability. As
stakeholders increasingly demand authenticity in corporate

ESG claims, companies that prioritize transparency,
accountability, and ethical practices will likely benefit
from enhanced reputation and trust.

Addressing greenwashing requires a multi-faceted
approach, combining regulatory initiatives, effective
corporate governance, and independent verification of
ESG disclosures. By fostering a corporate culture that
values genuine sustainability over superficial compliance,
India can move towards a more sustainable and
responsible business environment.

The road ahead demands collective action from
corporations, regulators, and stakeholders to ensure that
ESG reporting reflects the true commitment to
sustainability. Only then can India’s corporate sector
realize its potential as a driver of sustainable development
and contribute positively to global environmental goals.
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PROCEDURE FOR REGISTRATION OF A MEMBER WITH ICMAI SAO
Eligibility Criteria for Social Auditor
A.  An Individual if he

holds the required qualification and experience;
have attended a course at the National Institute of Securities Markets (NISM) and received a certificate of completion
after successfully passing the course examination; and
is registered with a Self-Regulatory Organisation (SRO) [e.g., ICMAI Social Auditors Organization]

B.  A Firm/Institution that has partners/employees who meet with the criteria for being a social auditor and has a track record
of minimum three years for conducting social impact assessment.

Eligibility Qualification & Experience for Social Auditor
Post-graduates from universities recognized by the University Grants Commission (UGC) with a minimum of 3 years of
experience in the development sector, or
Graduates from universities recognized by the UGC with a minimum of 6 years of experience in the development sector, or
Cost and management Accountant, Chartered Accountant, or Company Secretary holding valid Certificate of Practice.

No individual shall be eligible to be registered as a Social Auditor if he:-
is a minor;
is not a person resident in India;
does not have the qualification and experience specified in SEBI notification;
has been convicted by any competent court for an offence punishable with imprisonment for a term exceeding six months or
for an offence involving moral turpitude, and a period of five years has not elapsed from the date of expiry of the sentence.

Provided that if a person has been convicted of any offence and sentenced in respect there of to imprisonment for a period of
seven years or more, he shall not be eligible to be registered;

he is an undischarged insolvent, or has applied to be adjudicated as an insolvent;
he has been declared to be of unsound mind; or
he is not a fit and proper person.

Explanation: For determining whether an individual is fit and proper ICMAI SAO may take account of any consideration as it
deems fit, including but not limited to the following criteria-

integrity, reputation and character,
absence of convictions and restraint orders, and
competence,

Procedure for Enrolment as a member
Entry of Application : Entry for application received for registration of social auditor is to be made in a register maintained by
ICMAI SAO followed by stamping of application mentioning date of reception it.
Acknowledgement of Application : Every application received is to be acknowledged to the applicant within 7 working days of
its receipt via mail.
One Time Enrolment fee : Rs. 3,000/- Plus GST @18% 
Membership fees : Rs. 5,000 plus GST @18% for three years

Internal Verification of application along with fee and supporting documents as mentioned in enrolment Form.
Registered form – duly completed
Passport-size photo
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Copy of proof of residence
Self – attested copy of Aadhar card, PAN card and Passport (if available).
Copies of documents in support of educational qualifications, professional Qualification, Experience, and Social Auditors
examination
Copy of proof of payment of Admission/Enrolment Fee and Annual Fee
Copy of Self Declaration, the format of the same is annexed with the Enrolment form (Annexure – 1).

Verifying Qualification and Experience
Copies of documents demonstrating qualification, employment and practice as –

Cost and Management Accountant enrolled with the Institute of Cost Accountants of India.
Company Secretary enrolled with the Institute of Company Secretaries of India,
Chartered Accountant enrolled with the Institute of Chartered Accountants of India and/or empaneled with the Comptroller
& Auditor General of India.
Graduate / Post-Graduate from universities recognized by the University Grants Commission (UGC).
Requisite experience of minimum of 3/6 years in the development sector
Copies of certificate of employment from the employer(s), specifying the period of such employment.

Before registering a person as its Member ICMAI SAO is required to verify the following:
Whether the applicant holds requisite qualifications & experience as indicated above.
Whether the applicant holds valid Certificate of Practice if he is a Cost and management Accountant, Chartered
Accountant, or Company Secretary.
Whether the applicant have attended a course at the National Institute of Securities Markets (NISM) and received a
certificate of completion after successfully passing the course examination.
Whether the individual/firm/institution holds requisite social sector experience in providing assurance of non-financial
information. (e.g., nutrition, education, health, water & sanitation, energy conservation, environment and climate change,
etc.)
Whether the firm/institution has required number of partners/employees meeting the criteria for being social auditor and has
a track record of minimum three years for conducting social impact assessment.
Whether any disciplinary proceedings are pending, or any disciplinary action has been taken at any time in the preceding
three years against the professional member or firm/institution by the ICMAI, ICAI, ICSI, any SRO or any other
regulator.
Whether ICMAI, ICAI, ICSI, any SRO or any other regulator has initiated any criminal proceeding against the
professional member or firm/institution and is pending for disposal?
Whether the professional member/ person had an unblemished service with the last employer if he was in employment? The
applicant must submit a conduct certificate from his last employer.

External Verification
The applicants’ particulars are sent to verifying authority (ICMAI / ICAI/ICSI) to verify the following:

Confirmation on verification of Membership Number provided by the Member
Date of enrolment as member
Number of years as member, whether he is continued to be member since his enrolment
Information on whether the Member has ever been found Guilty of Misconduct. If his Membership was removed.
COP Date
COP Number
Firm No.
Firm Name
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Years of Experience in Practice
Whether the member is in full-time practice or part-time practice?
Whether the Member has been in Practice continuously? If not, please mention the block of period during which the
Member was in practice and the block of period for which Practice was discontinued

(e) After examination of the application, ICMAI SAO shall give an opportunity to the applicant to remove the deficiencies, if
any, in the application.
(f) ICMAI SAO may require an applicant to submit additional documents, information, or clarification that it deems fit, within
reasonable time.
(g) ICMAI SAO may reject an application if the applicant does not satisfy the criteria for registration or does not remove the
deficiencies or submit additional documents or information to its satisfaction, for reasons recorded in writing.
(h) The rejection of the application shall be communicated to the applicant stating the reasons for such rejection, within thirty
days of the receipt of the application, excluding the time given for removing the deficiencies or presenting additional documents
or clarification by the ICMAI SAO, as the case may be.
(i) The acceptance of the application shall be communicated to the applicant, along with the registration number.

Issuance of Certificate of Enrolment/Registration
Upon successful registration, Applicant is issued certificate of registration within 7 working days from the date of registration
with ICMAI SAO (through courier and via mail)
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Details regarding Social Auditors ExaminationDetails regarding Social Auditors ExaminationDetails regarding Social Auditors Examination
conducted by NISMconducted by NISMconducted by NISM
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Social Auditors Certification ExaminationSocial Auditors Certification Examination

The examination aims to create a pool of social auditors who would assess the impact of social interventions of various social
enterprises who raise funds through the Social Stock Exchange platform.

Examination Objectives
On successful completion of the examination the candidate should:

Know the basics of social auditing, Code of conduct of Social Auditors.
Understand the general concepts related to social stock exchange, social audit and social impact assessment.
Know the Social Impact Reporting disclosures and regulations.

Assessment Structure
The examination consists of 85 multiple-choice and 3 case-based/caselet questions (each case having 5 questions) totaling to 100
marks. The assessment structure is as follows:

Multiple Choice Questions[85 questions of 1 mark each]                                                                                         85*1 = 85 
Case-based Questions[3 cases (each cases with 5 questions of 1 mark each]                                                           3*5*1 = 15 
The examination should be completed in 2 hours. The passing score for the examination is 60. There shall be negative marking
of 25 percent of the marks assigned to a question.

Test Details
Name of Module: NISM Series XXIII: Social Auditors Certification Examination
~ 85 multiple-choice and 3 case-based/caselet questions (each case having 5 questions) totaling to 100 marks.
* Negative marking – 25% of the marks assigned to the question.
+ Payment Gateway Charges extra.
# Passing Certificate will be issued only to those candidates who have furnished/ updated their Income Tax Permanent Account
Number (PAN) in their registration details.
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Frequently Asked Questions (Social Auditors)Frequently Asked Questions (Social Auditors)

1. Who can take NISM-Series-XXIII: Social Auditors Certification Examination?
The following persons can take NISM-Series-XXIII: Social Auditors Certification Examination:

Individuals registered as social auditors
Employees of Social audit firm
Students pursuing social work and interested in gaining more knowledge in Social Audit

2. How can I register for NISM-Series-XXIII: Social Auditors Certification Examination?
Candidates can register at https://certifications.nism.ac.in/nismaol/
After successful registration, candidates may select a test centre, date and time slot of their choice on the Test Administrator
website. Candidates are required to follow further instructions available on the Test Administrator websites.

3. What is the fee structure?
The fees for “NISM-Series-VIII: Social Auditors Certification Examination” is Rupees One Thousand Five Hundred only (Rs.
1500/-) plus applicable GST.

4. What is the assessment structure?
The examination will be of 100 marks, will have 100 questions, and should be completed in 2 hours. There will be negative
marking of 25% of the marks assigned to a question. The passing score for the examination is 60%.

5. Is there a study material available for preparing for this examination?
You will receive a soft copy of the workbook/study material after enrolment for the examination. For non-receipt of a soft copy
of the workbook/study material, you may contact NISM at: certification@nism.ac.in

6. Do I have to pay for the study material?
You will receive a soft copy of the workbook/study material free of cost after enrolment for the examination. Candidate can buy
printed workbooks from Taxmann Publications Private Ltd.

Visit https://www.taxmann.com/bookstore to place your orders for NISM workbooks.
If you prefer to order by phone, please call your nearest store directly to place your order. Click here to get the details of your
nearest store.

7. I have passed NISM Social Auditors Certification Examination, when will I receive the certificate?
Only the candidates who have produced their Income Tax Permanent Account Number (PAN) during registration would receive
the NISM Certificate within two weeks of appearing for the examination.

Candidates who produced other identification proofs would not receive the NISM certificate. They would receive only the
temporary mark sheet at the end of the examination.

8. I have not provided my PAN information at the time of taking the certification examination. How do I obtain the certificate?
Candidates who have not provided their PAN information during registration may upload the same from their candidate
dashboard from NISM’s portal. After receiving and verifying PAN details, the candidate will receive the certificate from the
Test Administrator they have registered with. No additional payments are necessary for obtaining the certificate.
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9. I have passed NISM Social Auditors Certification Examination and also provided PAN details, however I have not received a
certificate. Whom should I contact?
For non-receipt of certificate contact: certification@nism.ac.in

10. What is the validity period of the certificate?
The certificate will be valid for 3 years from the date of the examination.

11. Can I request for re-evaluation of NISM Certification Examinations?
NISM Policy on Re-evaluation of performance of candidates appearing for Certification Examination and resolution of doubts
about the questions forming part of such examination, if any.

“No re-evaluation of the performance of candidates appearing for Certification Examination conducted by NISM (Mandatory
& Non-Mandatory examination) is permitted since the assessment of answers, with respect to Certification Examinations
questions which are in the nature of the selection of only one correct answer from multiple choices offered, is carried out in an
objective manner by in-built system architecture created for Certification Examination without any scope for human
intervention and subjectivity element. Also, considering the examination structure, no disclosure of the questions and/or answers
is permitted as it will violate the confidentiality of the question bank, which is the essence of the examination.

In view of the above, no communication regarding re-evaluation, etc. will be entertained/serviced by NISM.” Subject to the
above request/s received from a candidate for resolution of doubts about a question forming part of such examination will be
considered as per the following policy.

(1) Candidate’s request/s will be considered only when he/she specifically mentions particular question or two which he/she thinks
contain errors. Claims/ to recheck more than two questions shall normally be not permitted unless substantive material is
provided by the candidate as to why he/she considers errors in such questions. In no case, claim/s to recheck all the questions
appeared in his/her question paper shall be entertained.

(2) No request/s to disclose/discuss question/s and/or their answers shall be entertained as disclosure of the question/s will violate
the essence of the question bank viz. breach the confidentiality/secrecy of the Question bank.

(3) Only those request/s made on-the-spot (before leaving the test center) will be considered for verification.

(4) When a valid request is received from a candidate at the Test Centre, it shall be forwarded by the respective TA to NISM.
NISM’s team will look into claim relating to the contested question/s to verify whether there is a mistake in the question or
answer. If it is prima facie found that the question or answer contains a mistake, no score will be computed and consequently no
score card will be issued then at the Test Centre.

(5) Such matter will then be escalated with the question / answer to the Committee with the details of the nature of error, the
correct version of the question or contested correct answer and system recognized correct answer. The Committee, after due
diligence and proper scrutiny, will arrive at a conclusion whether the claim made by a candidate in relation to a question or
answer is right. Such conclusion will be recorded in writing and put up for formal approval to the authority of NISM.

(6) Score computation, kept in abeyance as per point 4, shall be carried based on the approval as per point – 5. Such score card
will then be issued to the candidate by TA/NISM.
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(7) Even though NISM endeavours best efforts and has put in place a robust mechanism to review its question bank
intermittently, attributable to continuous changes taking place emanating from dynamics of the market, encompassing products
and features, and its regulatory framework, there is a possibility of inadvertently escaping some updation and/or escaping
indirect impact on some question/answer. Therefore, to take care of such eventuality, the above process of entertaining request
from the candidate in relation to the question/answer is put in place.

(8) The above policy and process will be subject to review from time to time and shall be binding and final in relation to any
claim and/or matter when disposed off with the approval of the authority of NISM.
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ICMAI Social Auditors Organisation
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The articles sent for publication in the journal “The Social Auditor” should conform to the following
parameters,
which are crucial in selection of the article for publication:

The article should be original, i.e. Not Published/ broadcasted/hosted elsewhere including any website.
A declaration in this regard should be submitted to ICMAI-SAO in writing at the time of submission
of article.
The article should be topical and should discuss a matter of current interest to the
professionals/readers.
It should preferably expose the readers to new knowledge area and discuss a new or innovative idea
that the
professionals/readers should be aware of.
The length of the article should not exceed 2500-3000 words.
The article should also have an executive summary of around 100 words.
The article should contain headings, which should be clear, short, catchy and interesting.
The authors must provide the list of references, if any at the end of article.
A brief profile of the author, e-mail ID, postal address and contact numbers and declaration regarding
the originality of the article as mentioned above should be enclosed along with the article.
In case the article is found not suitable for publication, the same shall be communicated to the
members, by e-mail.

Disclaimer:
The information contained in this document is intended for informational purposes only and does not
constitute legal opinion, advice or any advertisement. This document is not intended to address the
circumstances of any particular individual or corporate body. Readers should not act on the information
provided herein without appropriate professional advice after a thorough examination of the facts and
circumstances of a particular situation. There can be no assurance that the judicial/quasi-judicial
authorities may not take a position contrary to the views mentioned herein.

trainee@rvoicmai.in

trainee@rvoicmai.in

GUIDELINES FOR ARTICLES
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