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Disclaimer

The Corporate Climate Responsibility Monitor presents the authors’ independent analysis and interpretations based on information that
is publicly available and self-reported by the companies assessed and third-party analyses. The authors did not independently verify,
audit, or validate the accuracy or completeness of the information provided by the companies. Due to the potential for fragmentation,
inconsistency, or ambiguity in the companies’ disclosures, the authors cannot guarantee the factual accuracy or completeness of the
information presented in this report.

Accordingly, neither the authors nor NewClimate Institute make any representations or warranties, express or implied, regarding the
accuracy, completeness, or reliability of any information contained herein. The authors and NewClimate Institute expressly disclaim
any and all liability for any errors, omissions, or misrepresentations in the information provided by the assessed companies, as well as
for any claims, losses, or damages arising directly or indirectly from the use, reference to, or reliance on this report by the companies
assessed or any other party.

The inclusion or assessment of any company in this report does not imply any statement regarding its legal compliance, business practices,
or performance. This report is intended for informational and research purposes only.
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